—— ERGOMOTION Organic Revenue

We Scaled Organic

E digital position

Revenue By 64% For Ergomotion

B Problem

Ergomotion was getting tons of traffic, but having a hard time getting people to make a purchase.
This resulted in extremely low conversion rates and declining sales for the brand.

Total sales over time

$3,157,837.42
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President's Day Sale - Save up to 60% off sitewide! Now accepting HSA/FSA! ShopNow —

Shop Ergomotion
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Ready to see similar results for your brand?
Let's optimize your marketing strategy and
drive new customer growth today!
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BOOK A DISCOVERY CALL

Ergomotion didn't have a traffic problem. They had a trust and clarity problem. Once we aligned
every touchpoint around how people actually research and buy in this category, conversion followed.
The growth was a byproduct of finally meeting customers where they were in the decision process.”




