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We Built An Effective
Meta Creative Engine
For A Supplement Brand

® Problem

» BrickHouse Nutrition was struggling to scale their Top-of-Funnel efforts on Meta, but their account campaign
structure wasn't the problem. It was the CREATIVE!
 What We Found:

s The creative quality was inconsistent at best, poor at worst. These images did nothing to speak to the
consumer, but rather relied on an old school Meta ad format.

s Little to no creative angle testing.

s 5% of spend dedicated to motion based creative
(GIF, Video, UGC, Whitelisted Content)

> Only implementing >5 ads per month on $200,000 in spend.

Some days, it's not about doing it all — it's Taking “The Shot" is a big commitment (and
about doing something just for me. risk). Consider your alternatives
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Field of Greens Shop now

Ready to see similar results for your brand?
Let's optimize your marketing strategy and
drive new customer growth today!

BOOK A DISCOVERY CALL

r_. By focusing on creative angles, rather than on off images, we were able to let the data decide what ACTUALLY brings
users to their brand and scale that much more efficiently.

John Vickery




