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We Grew A Pool Skimmer Brand
By 60% Profitably By Ignoring
In-Platform ROAS

B Problem

When we first started together, the Bettabot team was extremely focused on in-platform ROAS due to their
previous agency relationship. However, business revenue as a whole was not even close to what the platforms
we're reporting.
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The Perfect Companion for a Cleaner Pool

Intelligent, Stylish. Reliable.

Shop Betta
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Ready to see similar results for your brand?
Let's optimize your marketing strategy and
drive new customer growth today!
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BOOK A DISCOVERY CALL

Once we stopped optimizing for platform vanity metrics and started optimizing for the business,
the path forward became obvious. A single source of truth and a clear MER target completely
changed how we scaled, and the revenue followed fast.”

PPC Manager




